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Abstract

In recent years, people tend to access news shared by friends on SNSs and Twitter,
instead of watching TV news or reading newspapers. The reason for this phenomenon is
popularization of access to social media at anytime and anywhere, enhanced by
diffusion of SNSs and smart phones. I will present some of key findings about sharing
news and reading shared news in Japan, come out of an online survey conducted in

January 2014.
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